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Despite the challenging environment and macro-
economic conditions, the Nomou Jordan Fund had 
a profitable bottom line for the quarter and year 
to date, both at an operational level and including 
grants. The Nomou Jordan Fund continues to 
operate in an economy that is still seriously affected 
by COVID-19. However, at the end of Q2, at least 
some signs of improvement were emerging. By 
June, new COVID-19 infections had declined from 
an alarming peak earlier in the year and the latest 
figures from the Central Bank of Jordan appear 
to show some signs of economic recovery in the 
second half of the year.  

The lingering uncertainty and effects of the pandemic 
along with the Ramadan period dampened Nomou 
Jordan’s investment pace during Q2 and some 
clients delayed drawing down on their funding 
lines. At the end of Q2, the Fund had invested a 
cumulative amount of USD 25.91m, disbursed 
to 44 clients through 58 transactions. The Fund’s 
Gross Assets under management reached USD 
19.5m at the end of Q2. While disbursements were 
slow in Q2, cumulative disbursements to five clients 
had reached USD 2m at the time of writing which 
is very encouraging. Realisations were also positive 
in Q2 with USD 704k received through actively 
managed repayments and USD 889k through the 
successful early exit of one client, Kafak.   

The GDP rose by 0.3% during Q1 2021 after 
contracting by 1.6% in 2020. These indicators 
are pointing towards an improving context for the 
economy and business as we move into the second 
half of 2021. However, it is important to note that 
while Jordan posted a positive GDP growth rate in 
Q1, the unemployment has increased to 25% and 
youth unemployment now stands at an alarming 
50%. This proves that there is an even stronger need 
to create job opportunities for women, the youth, 
and the country’s vulnerable refugee population. 
A vibrant private sector, underpinned by strong 
small and medium enterprises and forward-looking 
entrepreneurs, is vital for a successful economic 
recovery in Jordan along with a development-
focused, refugee response model. 

Within this context, the Nomou Jordan Fund 
continues to make a vital impact contribution by 
sustaining 1,818 direct jobs, including 507 jobs 
held by women and 811 held by the youth. It has 
also invested in 18 businesses that employ a total 
of 198 refugees and migrants. Nomou Jordan 
continues to explore new services and is engaging 
new potentials partners to help ensure that we can 
provide the support our clients need to maintain this 
much-needed impact.  

3%
Transportation & Storage

2% Construction
2%
Food & Accommodation

4%
Education

13%
Healthcare

5%Professional, IT & Other 
Services 

13%
Wholesale & Retail

58%
Manufacturing

As at

During

As at Q2 2021

Total disbursement to SMEs

Total Gross Assets Under Management

Total number of SMEs invested in

New SMEs invested in

Value of disbursement to SMEs 

OVERVIEW DISBURSEMENT BY SECTOR

Q2 2021Q1 2021

Q2 2021Q1 2021

USD 25.8M

USD 20.8M

44

USD 25.9M

USD 19.5M

44

0

USD 600K

0

USD 112.8K

PORTFOLIO

Ashraf Esmael
Chief Investment Officer

Middle East

Alfinaz Murad
Investment Executive 

Jordan

nomou-mena.com  | jordan.nomou-mena.com



NOMOU JORDAN FUND Q 2  2 0 2 1

02/05

* Includes figures for Al Mueen, a business that was partly owned by an Iraqi migrant at time of investment but who, as at Q4 2020, has divested from the business. The business is now 100% 

Jordanian and woman-owned.
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Al Mueen - NJF Investee

GroFin continues with digital marketing training for clients

Al Mueen is a woman-owned business which manufactures toilet 

paper and tissues. As the business’s existing export contracts 

only requires around 30% of its production capacity, winning 

new contracts and customers is critical to its future success. 

GroFin Jordan is supporting Al Mueen in these efforts and has 

already connected the business with our Uganda office to explore 

opportunities there. 

Furthermore, GroFin’s Marketing Team provided Al Mueen with 

digital marketing training on using a company website and 

social media platforms like Facebook, Instagram, and WhatsApp 

Business to build the company brand and interact with customers.  

The team also provided the business with additional support 

in separating its product brands, HIPO and Shreen, from the 

company brand. GroFin’s in-house graphic designer created new 

logos for the Shreen brand and Al Mueen. Ongoing support to 

the client will include a deep-dive into the business to assess its 

commercial strategy, developing an appropriate sales plan, and 

supporting the entrepreneur with access to our resources in the 

initial stages.
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INVESTEE SPOTLIGHT

Al Tala Medical Labs (Mahmoud Omar Co.)

Al Tala Medical Labs conducts medical tests based on patient 
referrals by doctors, also collecting patient samples from their 
homes. In 2016, Nomou Jordan extended USD114,800 in 
Shariah-compliant financing to Al Tala to purchase equipment 
to open a new laboratory. In 2019 this facility was converted 
to a conventional loan matching the cash flow of the business. 

Despite operating in the healthcare sector, Al Tala was forced 
to close during a strict COVID-19 lockdown in Jordan last year. 
The lockdown and subsequent social distancing measures 
kept patient numbers low, dragging down the lab’s revenues. 
Nomou Jordan extended a three-month payment moratorium 
to Al Tala to help itovercome the pressure on its cashflow. 
We supported Al Tala throughout the pandemic, using video 
calls when direct meetings were not possible. This included 
sharing GroFin’s COVID-19 ESG Framework with Al Tala and 
conducting cashflow stress tests to assess and advise on the 
company’s ability to sustain itself and recover.

Al Tala has since managed to turn the ongoing pandemic 
from a setback into an opportunity by obtaining a license 
to perform PCR tests. During the second wave of infections 
in Jordan in March 2021, Al Tala saw high demand for PRC 
tests as most other labs in the surrounding area were not 
yet licensed to perform them. This has allowed the business 
to clinch new deals with other labs and doctors and to 
expand by opening another lab at a modern hospital. GroFin 
continues to provide business support to Al Tala and recently 
visited the business with GroFin’s ESG specialist, providing 
advice on how to improve the lab’s ESG rating. 

• During Q2 2021, the Nomou Jordan Fund recorded a net increase of 29 new direct jobs, after its investee businesses created 
81 new direct jobs and lost 52. This figure, when compared to the net loss of 159 direct jobs recorded in Q1, could point to 
signs of resilience and potential recovery despite the challenging economic situation in the country.

• A rise in new COVID-19 cases at the start of Q2 lead to the Jordanian government imposing partial lockdown measures with the 
situation improving during May and June. Except for businesses in the tourism sector, most of Nomou Jordan’s active portfolio 
clients were fully operational during the quarter.

• The easing of lockdown restrictions and reopening of borders by the middle of Q2 enabled three clients to create 81 new jobs. 
Jordan Omani Plastic Industries Company, a plastics manufacturer, experienced growing demand for its products and hired 
23 new employees to increase its production capacity. Sinbad Marine Transport, providing regional marine transport services 
and sea-based tourism activities, has been greatly affected by the pandemic since last year and lost 30 jobs during Q3 and Q4 
2020. The reopening of international marine borders allowed Sinbad to resume its activities and it was able to create 53 new 
jobs, including reinstating jobs previously cut. 

• Two other businesses in the tourism and travel sector, Althuraya Travel and Jordan Experience, continued to be negatively 
impacted by the suspension of international air travel and each reported a loss of 26 direct jobs.

• As at the end of Q2 2021, the Fund sustained 1,818 direct jobs. This includes 507 jobs (28%) held by women, 811 jobs (45%) 
held by the youth, and 1,224 jobs (67%) held by unskilled/semi-skilled workers.

• To date, the Fund has also invested in 18 businesses (41% of portfolio) that employ a total of 198 refugees and migrants. 
• Cumulatively, the Fund sustains 70 jobs per USD 1m disbursed. The Fund also sustains 2,730 direct and indirect jobs and 

supports over 13,650 livelihoods.

28%

72%

Women Jobs

Men Jobs

CUMULATIVE DIRECT JOBS SUSTAINED BY GENDER

Total jobs sustained

Direct jobs sustained

Total livelihoods sustained

Direct jobs sustained per  
USD 1M disbursed

OVERVIEW

Q2 2021Q1 2021As at

2,680

1,789

13,400

69

2,730

1,818

13,650

70

IMPACT

03/05nomou-mena.com  | jordan.nomou-mena.com



NOMOU JORDAN FUND Q 2  2 0 2 1

Social media campaign for the World Refugee Day

The Nomou Jordan Fund has invested USD 6.1m in refugee and migrant-owned businesses 
and sustains 198 jobs held by refugees and migrants. In June, GroFin joined the UNHCR in 
highlighting the plight of refugees and the need for long-term solutions to the global forced 
displacement of people by supporting the World Refugee Day. We launched a social media 
campaign to show the impact of COVID-19 on refugees in Jordan and shared the success 
stories of refugee-owned businesses in the Nomou Jordan portfolio.

Together#withrefugees
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investment but who, as at Q3 2020, has divested from the business. The business is now 100% 

Jordanian and woman-owned.

REFUGEE OUTREACH

Nomou Jordan releases annual impact report

GroFin released its first annual impact report focusing 
solely on our activities in Jordan. The Nomou Jordan 
Impact Report outlines our work and achievements in 
the country in 2020. It showcases how we shifted our 
focus to provide our SME clients with even more intensive 
business support during an extremely challenging year 
and also highlights how the Fund maintained its impact by 
sustaining 2,880 jobs in Jordan.

“SEDF is excited to support Nomou in scaling up the 
provision of affordable and responsible access to finance for 
the small businesses that are driving the Jordanian economy 
and create employment opportunities for Jordanians, 
refugees and migrants. Our hope is that together we can 
enable entrepreneurs to succeed and contribute to building 
livelihoods for those in Jordan that need it the most”

ANNUAL IMPACT REPORT

Catherine Cax
Director of Investments

Economic Justice Program and Soros Economic Development Fund

Open Society Foundations
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DEAL GENERATION

New website for Nomou Jordan

As part of our ongoing efforts to strengthen deal generation, GroFin is also exploring how we can use online tools more 

effectively to identify, attract, and engage with potential clients in Jordan. Earlier this year, we developed and launched a new 

and dedicated website for Nomou Jordan. The GroFin Marketing team has also provided training to the Jordan team on how 

to use LinkedIn more effectively to increase GroFin’s visibility in their networks and generate potential prospects. 

Hygex (Elia Al Nims & Partners)

Hygex (Elia Al Nims & Partners) provides cleaning systems 
and infection prevention solutions for the hospitality, food 
service, healthcare, animal care as well as food & beverage 
processing industries. This includes hygiene products 
and dispensing solutions, technical support, training, and 
monitoring services. The Nomou Jordan Fund has invested 
USD 513,231 in Hygex through two rounds of funding, 
disbursed in 2015 and 2019 which allowed the business to 
increase its level of local production from 40% to 90% in the 
current year. Hygex currently employs 61 people, including 
12 women, compared to 39 people when it first received 
Nomou Jordan funding. 

Although Hygex could continue to operate during COVID-19 lockdowns in Jordan; restrictions severely affected many of its 
clients such as schools, restaurants, and hotels. The business responded by focusing on increasing sales of hand sanitisers 
and surface disinfectants, which were in high demand due to the pandemic. Hygex reintroduced these 

products in smaller package sizes to sell them directly to consumers. This increased focus on retail sales pushed up sanitisers 
sales by 300% compared to 2019. Along with increasing sales from its industrial chemical division, this allowed the business 
to turn a profit in 2020 despite the initial pandemic downturn.

As a result, Hygex has applied for a third round of financing from Nomou Jordan as it continues to expand its retail sales of 
sanitisers, including by launching these products in the retail market in the United Arab Emirates via Dubai. Hygex has also 
set its sights on the food production sector and specifically hygiene products used in meat and poultry production, as well 
as dairy farms. It has increased sales in these sectors in Jordan and has secured export order to Saudi Arabia, Yemen, and 
Sudan. The new round of funding will allow the business to purchase the necessary raw materials to continue its growth.

INVESTEE SPOTLIGHT
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